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Let’s begin 

with some 

Google stats

for Nigeria!
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According to the CLEEN Foundation*, the 

national incidence of rape almost doubled 

from three per cent in 2011 to five per cent in 

2013. 

6* http://www.cleen.org/
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Church, we have a problem! 

We are losing this generation.

How?
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We have failed to engage their 

minds and influence popular 

culture.
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Culture is a collection of thoughts 

& beliefs that define a way of life.

Belief is gained by experience & 

information.

Information is delivered by media.
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Therefore, culture is heavily 

influenced by media - what a 

generation consistently hears, 

reads and watches.
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"Early in the 20th century, the Church 

embraced motion pictures, radio, then 

television and now the Internet and social 

media. 

11

But in the vast majority of cases 

today, they're not using those 

platforms to engage the greater 

culture, but instead living inside a 

bubble.



12

12

After all, why tweet, when you can join a 

Christian alternative to Twitter?

From the web, to publishing, to record 

labels, TV networks, universities and more, 

the last 50 years have seen a remarkable 

withdrawal from mainstream culture and a 

move back to a cloistered, protective 

bubble.
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In all honesty, the Church hasn't been 

losing its voice, it's been giving it away. As 

a result, they've lost remarkable influence 

in culture. 

It's a tragedy, because Christianity has 

been a powerful engine behind social 

service outreaches, educational 

institutions, hospitals and more".

Phil Cooke, Church Media Expert
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What do we do 

now?

14
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Before the Church can influence 

culture, it must first understand 

HOW this generation consumes 

media and WHAT media this 

generation is consuming.
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We know this generation consumes huge 

amounts of media via digital platforms.

Websites

Blogs

Social media: 

Facebook, YouTube, 

Instagram, Nairaland, 

Instagram, Twitter, 

Snapchat, Mobofree, 

Eskimi, 2go etc.

SMS

Chat: 

Whatsapp, 

BBM, 

WeChat
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Let’s look at 

what they are 

consuming
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Top 10 online content types in Nigeria (Based 

on top websites visited)

Knowledge

Social media

News

Shopping

Blogs/Gossip

Football
Banking

Business 

services

Betting

Movies/music
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Digital media is NOT a fad. 

It is not “that thing” that youths do. 
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Digital media moulds minds.

It defines culture. 
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Issues are shaped and actions are 

triggered on digital media.
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In 15 years, the generation 

watching music videos today 

will become leaders, captains 

of industry and parents. 

They will reproduce themselves 

in their offspring - biological 

and non-biological.
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So, how can the Church 

influence culture using 

digital media?

There are 15 things 

you can do.
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1. Define a clear purpose

If your purpose is not linked to influencing 

culture, you are functionally irrelevant on 

digital media.

Pick a topical area or agenda you want to 

concentrate resources on.
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2.Define your audience 

before the platform

Which age group? Which gender? Which 

genre? 

What platform will best reach them?
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3. Be mindful of the Hollywood    

effect

Influencers matter: a relatively small number 

of celebrities define popular culture in 

America. Although Facebook has a mass 

audience, Twitter influencers define issues.
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4. Create compelling content 

Content is the fuel of digital media.

Invest in a talented graphic designer. A 

Picture says a thousand words. 
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5. Be real 

Jesus shared deep sermons with disciples 

but spoke parables and used illustrations 

with unbelievers. 

WHERE ARE THE STORYTELLERS? 

WHERE ARE THE CHRISTIAN 

APOLOGETICS?
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Modern Day Parable

"The story is told of an old man who lived on 

a farm in the mountains of eastern Kentucky 

with his young grandson.

Each morning, Grandpa was up early sitting 

at the kitchen table reading from his old 

worn-out Bible. His grandson who wanted to 

be just like him tried to imitate him in any 

way he could.
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One day the grandson asked, “Papa, I try to 

read the Bible just like you but I don’t 

understand it, and what I do understand I 

forget as soon as I close the book.

What good does reading the Bible do?”

The Grandfather quietly turned from putting 

coal in the stove and said, “Take this coal 

basket down to the river and bring back a 

basket of water.”
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The boy did as he was told, even though all 

the water leaked out before he could get 

back to the house.

The grandfather laughed and said, “You will 

have to move a little faster next time,” and 

sent him back to the river with the basket to 

try again.
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This time the boy ran faster, but again the 

basket was empty before he returned home.

Out of breath, he told his grandfather that it 

was “impossible to carry water in a basket,” 

and he went to get a bucket instead.

The old man said, “I don’t want a bucket of 

water. I want a basket of water. You can do 

this. You’re just not trying hard enough,” and 

he went out the door to watch the boy try 

again.
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At this point, the boy knew it was 

impossible, but he wanted to show his 

grandfather that even if he ran as fast as he 

could, the water would leak out before he 

got far at all.

The boy scooped the water and ran hard, but 

when he reached his grandfather the basket 

was again empty.
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Out of breath, he said, “See Papa, it’s 

useless!”

The old man said, “So you think it is 

useless? Look at the basket.”

The boy looked at the basket and for the 

first time he realized that the basket looked 

different. Instead of a dirty old coal basket, 

it was clean.
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“Son, that’s what happens when you read 

the Bible. You might not understand or 

remember everything, but when you read it, 

it will change you from the inside out.”

That is the work of the Word of God in our 

lives . . . to change us from the inside out and 

to progressively transform us into the image 

of His Son.

*Culled from Facebook
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6. Tell the truth. Share   

revelation. Speak uncommon 

wisdom

“And you shall know the truth, and 

the truth shall make you free”. 

John 8:32 NKJV

Go beyond religion. Speak the truth 

about business, politics, music, sex 

etc.
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7. Celebrate good

“Fill your minds and meditate on things true, 

noble, reputable, authentic, compelling, 

gracious—the best, not the worst; the 

beautiful, not the ugly; things to praise, not 

things to curse”. Philippians 4:8 MSG

Testimonials and achievements are a great 

source of social media content.
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8. Mind your language

Avoid Christianese. 

Many times, Christians speak in “tongues” on 

digital media (1 Corinthians 14:1-9 MSG). Use 

common parlance instead. 
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9.Distribution and amplification 

matter

Content that is not amplified is cost.
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10. Measure everything

Without analytics how will you know you 

are succeeding? Analytics tools include:

Free: analytics.twitter.com; Facebook

Insights

Freemium: Simply Measured

Premium: Social Bakers, Communit, 

Sprout Social
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11. Set aside a budget

Be committed. Provide a budget for digital 

media and prioritise your existing budget.

Repurpose some of your existing TV 

budget, for example.



47

12. Skill matters

Separate strategy & operations from 

content development.

You need a strategic mind and steady 

hands to drive your digital media vision.
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HR is the most expensive resource 

in digital media.

The success of your digital media 

initiative is directly proportional to the 

capacity of the HR driving it. 
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13. Followership matters 

Quality of followership matters more than 

quantity. Target influencers. 

However, attain critical mass.
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14. Engagement is priceless
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15. Personality matters

If you use volunteers, they must all 

speak with the same voice. (You may 

create a social media manual to help 

guide them).

Deploy engaging personalities with 

attention to detail and appetite for 

multiple streams of information.
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I hope these 15 points help.



I wish you success on 

your digital media journey.
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@subomiplumptre


